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Abstract

The study began with an interest in the growing
pet market. The purpose of this study is to derive
the strategic design direction of dog supplies
suitable for the consumer who pursues a fusional
lifestyle with dogs. The results and contents are as
follows. First, we analyzed the lack of existing dog
products through the consideration of the status of
dog products and brands, and produced a product
design containing differentiated strategies. Ten
pattern designs, 12 design cyan, and eight
prototypes were produced. Second, a survey
including the details of the prototype was carried
out. First, the purchasing power of small items is
high, and design elements such as color, exterior
design, and pattern design are revealed as appeal
points, which shows the importance of these
elements. Next, it was found that consumers often

use internet shopping and dog shops to purchase

products. Third, it was found that pattern design
influences more than 70% of purchases when
purchasing dog products, and that natural and
geometric patterns such as tree flowers are
preferred to sculptures and food patterns as motifs
of pattern design. Lastly, the point of consideration
for the purchase of the product was the practicality,
durability, convenience of use, safety, etc, and the
opinion that the trend is reflected and the tendency
of the dog. Future research is expected to continue
the study, which includes design directions based
on product usability studies.
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