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Abstract

With the rapid growth of digital technology, the
global market has entered a hyper—connected era,
transcending the limitations of time and space.
Concurrently, the emergence of pluralism, which
embraces diverse cultures, has led to the
diminishing concept of mainstream culture and a
relative  spotlight on non-mainstream cultures.
Consequently, the global perception of various
cultures has evolved, and the market in which
future consumers will engage is expected to expand
indefinitely.

Against this backdrop, 'Hallyu’ (the Korean
Wave), proliferating since the late 1990s, and the
ensuing 'K-Culture’ have gamered attention as a
cultural countercurrent led by a non-Western
country in the global market. To solidify the
position of K-Culture in today’s world market and

ensure its sustaimnability, it is imperative to present

and export clear information accompanied by
meticulous domestic discussions and analyses. This
approach will provide a foundation for the image of
Korea to grow as an independent cultural trend
style in the global market while also leading to the
acquisition of originality and the establishment of
universality in Korean design.

Therefore, this paper aims to analyze the
continuously growing phenomenon of Hallyu and,
based on its findings, propose K-Culture trend
styles to lay the groundwork for Korean textile
design planning that rationally reflects the
contemporary cultural image of Korea. To achieve
this, a theoretical analysis of trends was conducted
to explore the relationship between socio—cultural
currents and design trends, presenting precedents of
cultural trends in general use. Furthermore, the
potential for the Hallyu image to be applied as a
K-Culture trend was examined, and the results
were  synthesized to derive and categorize
meaningful design trend information, culminating in
the proposal of K-Culture trend insights.

As the final research outcome, K-Culture trend
insights were presented through three themes:
"Share Traditional Value,” "Digital Territoire,” and
"Korean Hip.” These themes reflect Korea's
traditional, digital, and lifestyle cultures, respectively,
depicting various cultural aspects of the country.
They also share common sentiments such as
communication, empathy, solidarity, and
inclusiveness, suggesting that despite changes in
trends over time, the traditional values we have
preserved remain embedded in today’s cultural
image of Korea.

Given that various facets of Korean lifestyle
culture are currently capturing global attention,
propelled by Hallyu, this study is anticipated to
serve as foundational material for establishing
K-Culture as a universal cultural trend style and
for successful Korean design planning. Additionally,
the reevaluation of Korea's cultural image conducted

in this research is expected to offer a new turning
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opportunity to secure our cultural sovereignty in the

point for the domestic design market and provide an
global market.
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